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~ . Today’s Objectives

m Share two communication models relevant
to climate discourse

m Explain framing
m [dentify journalistic norms

m Observe rhetorical strategies



WHY WE

DI&A(JREE

ABOUT

CLIMATE
CHANGE

hlike Hulme

m Director, Tyndall Centre for
Climate Research-UK

m Geographer

m Returned to get graduate
degree in history

m “We cannot detach the
stories we tell about
climate from the stories
we tell about societies”

(p.33)




The Fundamental Question:

How do we come to understand
climate change?
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~ Information-Deficit Model

m Scientists possess information
m Public lacks information

m With information, public would change
behavior, make better decisions

m Media’s job: conduit for information
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- Deficit Model: Problems

m Presumes one-way flow of communication
m Presumes “rational actors”

m lgnores mediating factors

® Individual attitudes & values
m Social & political contexts
m Other messages

m Privileges “technocratic” decision-making



“People and organisations who
adopt this mode of reasoning are
very likely to end up frustrated”

(Hulme 218)



 Ccultural Circuits Model

m Communication as “circulation”
m Multiple messages, constantly reinterpreted
m Everyone is sender and receiver

m Media as “site of struggle” for meaning

Carvalho and Burgess, Risk Analysis 2005



COMTEXTS

| regulatory framesorks £ econamic drivens / political constralnts L

| profeisional meaning-making practices, embodying technological, J
PLBLIC inslitutional, & social capacities
REPRESEMTATHOMS

D=rwcw
[l 29 [l A 9 ()

P
S
I?P
v e
A
R
2
E
=

LIVES I peer sl meandng-making practices, embodying social sublectivities & everyday actions 1

[ requlatony framiworks / economic drivers / pelitical constraints [

CONTEXTS



One of the reasons...

“...we receive multiple and conflicting
messages about climate change and
we interpret them in different ways.”

Hulme, 215



"~ Frames

m Organizing themes or storylines that
provide meaning to events

m NOT = specific policy position

m “To frame is to select some aspects of a
perceived reality and make them more
salient in a communicating text, in such a
way as to promote a particular problem
definition, causal interpretation, moral
evaluation, and/or treatment
recommendation.” Entman, J of Comm 1993



m Scientific uncertainty

m Progress/innovation

B Economic competitiveness
m Justice/equity

m Pandora’s box

m Public accountability

m Political tactics & personalities




THE ENVIRONMENT: j
A CLEANER, SAFER, HEAL THIER AMERICA |

The cote of the Democrat argument depends on the belief that “Washinglon reguiarions™
represent the best way to preserve the environment. We don’t agres.

1y sure pour audience that you are comumitied io “preserving e
mﬂm{, but thai “it can be done more wisely and sffectively.” (A\Jsetu'rch do not raise
economic arguments firit} Tell them a personal story from your life. Since many Americans
believe Republicans do not care about the cnvironment, you will mever convince peaple i
accept your ideas until pou confront this suspicion and put it 10 rest.

2) FProvi ific examples o reaucrais foiling fo m ¢ responsibilities to profe:
the envirpnment. Do oot armrk ﬂlegﬁrx_mggg behind existing legislation. Focus nstcad on the
way it s enforoed or carmied aut, and use thetorical questions,

3) Your plawn musi be pat in terms of the futire, rot the pasi or present. 'We sro carrying forward

2 legacy, ves, but we are trying to make things even better for the future. The emvironment is an |
area in whick people expert progress, and when they do a0t see progress boing made, they ger
frustrated. ’

|41 The c words Americans are Joolkd i licy, they ere “safer,”

| “clogner, ™ and Chegithier.” Twi words that summarize what Americuns are expecting from

i regulators and are bility™ and “r ibility,” ‘

environmental terminology uved by indistry and corporations, Your constiments don't know
what thoss terms mean, and they will then assume that you are pro-business,

!5_) Stay away from “risk gxessment, " “cosi-beneiit analysis, " and the other traditional i

16) If vou must use the economis argument, siress thor vou are se, “a halanpce” beiween
i the mmnmmf gnd zhe ecanom& Be prﬂuar.f to specify and quantify dlemht lost because of |
egoessi

T Daxeribe the linited role for Wamggtan‘ We rmust 1h ey review the covi

regulntions already in place, decide which ones we still nesd, identify thess whick ne longer
! make scnsc, and make sure we don't add any unnecessary rules, Washington should disclose the
expected cost of current and all new environmental regulmions. The public kax a right fo know.

Emphasize common sense. Iv making regularory decisions, we should use b=c1 estimates wnd

realistic paticns, not the t scenarios advanced by covir tremists. J

The Luntz Research Companies — Straight Talk Poge 131

m Frank Luntz, 2001-02

m Rhetorical handbook
for GOP candidates

m Based on survey rsch,
in-depth focus groups
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“Winning the Global Warming Debate” -

m “The scientific debate remains open.
m “Americans want a free and open discussion.

m “Technology and innovation are the key in
arguments on both sides.

B “The ‘international fairness’ issue is the
emotional home run.

m “There is still a window of opportunity to
challenge the science.”



" Climate & Energy Truths

¢

Climate dE gyT
O r Commo Ft

m ecoAmerica 2009,
with Lake Research,
Westen Strategies

m Rhetorical handbook
for climate advocates

m Based on survey rsch,

in-depth focus groups Wemien gy, ccoAmerica



Trans Partlsan Wmnmg I\/Iessages
Freedom & self- suff|C|ency

m Key finding: Voters are more energized
around the energy debate than the
climate change debate.

“Freedom, independence, and self-
sufficiency are at the heart of who we are
as a nation, and they should be at the
heart of our strategy for energy
independence in the 21st century.”



Trans Partlsan Wmnmg I\/Iessages
| IVIade in America.

“The best way to bring jobs and prosperity
back to this country is also the best way to
end our dependence on foreign oil and
protect the Earth we leave our children: to
build things in America again, starting
with wind turbines, solar panels, and
energy-efficient products that say ‘Made
in America.”



" Journalistic Norms

m Personalization--people v. issues

m Dramatization--conflict v. continuity

m Novelty--new v. chronic

m Authority-Order--establishment voices

m Balance--equal attention to disputants

Bennett, Political Comm 1996; 2002



“Balance as Bias”

B Prestige press 1988-2002

m Majority (52%) of articles about causes give
“balanced” treament of AGW

m 35% gave both sides, but dominant coverage of
human contributions

m On solutions, 78% balanced (immediate,
mandatory v. cautious, voluntary

Boykoff&Boykoff, GlobEnvChg 2004



2003 2004 2005 2006

60.98

Balanced accounts of
anthropogenic contributions

Anthropogenic contributions
depicted as significant

Anthropogenic contributions
depicted as negligible

Boykoff, Area 2007




SN N 3 rratlve G enres

m Recurring stories with
similar plotlines,
conflicts, characters

m Can be fictional or
factual (or both)

m Can shape perception,
motivate action
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m [ssues warning of
catastrophe

m Contests beliefs
about Progress

m [nvites charges of
alarmism,
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- Environmental Melodrama

m Defines conflict as public

m Clear hero, victim, villain

m Moral and emotional
appeals sharpen conflict

| m [nvites charges of
©vanwaardenphoto.com po | a r‘izatio N
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- An Inconvenient Truth

m “Tempered” apocalyptic
for scientific citizenship

(Johnson, RhetRvw 2009;
Spoel et al., TechCQ 2009)

m Mythic quest uniting
jeremiad, autobiography,
documentary (Rosteck &
Frentz, QJSpch 2009)




B An Inconvenient Truth

As this popular documentary reflects, our
contemporary cultural meanings of nature
[climate change??] may not be either one or
the other, but may well be as contradictory

and as incongruous as the symbolic action
that animates this film.

(Rosteck & Frentz, 16)
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~ lcons & Image Events

m Play into journalistic norms
m Often seen as stunts, gimmicks

m But not merely attention-getting devices
m Sites where meaning is contested
m Appeal to new audiences
m Can reveal hidden practices
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